Skyway Community Advisory
Committee Meeting April 23rd , 2026

Welcome, introductions:

* Name

 How long you've been in Skyway

* Pronouns, Race

* Community org or affiliation/reason for becoming a member
*  What is one smell that hold nostalgia for you!?
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Skyway Community Advisory
Committee Meeting April 23rd , 2026

Agenda
Welcome, introductions
* Site and schedule update
* Engagement update
* Mission statement
* BREAK
* Programming activity LG
* 4Culture public art process, examples & opportunities
* Closing, questions, next steps



e —
T
=3 T ——— -
"c‘. — .‘“\.Z”N‘}

-
- -

SBUSSTOPS i

-

BOUNDARY ——f

POWER LINE
EASEMENT

> = PIRELINE
&' /8 EASEMENT

/47 &




Skyway Community Center Project Schedule
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Engagement update

* Outreach to communities identified by the SCAC
* Focus groups in July
* Youth
* Elders
* Additional outreach in-language
* Wat Lao Mixayaram
* Medhane Alem Eritrean Orthodox Tewahedo Church
* Omar Bin Al-Khattab (OBK) Islamic Center
* Ethiopian Orthodox Tewahedo Church
e Ukranian Community Center
* Ongoing language access support
* Continued open office hours at the Skyway Library on Tuesday from [-4 p.m.
* Other summer (June through August) events?



Values and Mission

The main pillars include these collective values:

* Safety — the community center should build capacity in the community for people
to be safe and engage in safe activities.

* Rooted in Skyway — the community center should be built by and for the local
community, reflect the diversity of the local community, and meet the needs of the
local community.

* Accessibility — the community center should lower barriers to participation, not
be fee-based and offer programming day and night.

* Intergenerational — the community center should offer programming and spaces
for youth, families and elders.

 Community — the community center should be a true “third place” where people
can build community and make connections with each other.

* Lifeline — the community center should prioritize providing spaces and
programming that meet the needs of the community over spaces and programming
that generate income through fee-based offerings.



Values and Mission

DRAFT --- Mission Statement for the Community
Center:

A community-centered space, realized through decades
of advocacy and passion from Skyway’s Black and Brown
community members. Developed in collaboration with,
rooted in, and for the vibrant Skyway community.
Serving elders, youth, children, and families, this is a
space for all community (members) to gather, to play, to
grow, to learn and to connect.
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Programming activity
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AGENDA

* Introto4Culture
* ACulture Public Art Overview and Process

* ACulture Public Art Projects

* Questionsand Answers
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4CULTURE

Mission
With a focus on racial equity, we fund,

support, and advocate for culture to enhance
the quality of life in King County.

Vision
We envision a vibrant county where culture is
essential and accessible to all.

Values

» Culture is aright for all

« Culture is multifaceted

« Connectivity with communities
* Responsiveness

« Good stewardship

» Racial equity
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4CULTURE

ARTS
HERITAGE
PRESERVATION
PUBLIC ART

SCIENCE +
TECHNOLOGY
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4CULTURE PUBLICART
OVERVIEW AND PROCESS



4ACULTURE PUBLIC ART OVERVIEW

* 4Culture by King County ordinance, manages public art on
behalf of King County division partners

* Include the work, thinking, creative skills and unique
perspectives of artists in projects done in collaboration with King
County

* Maintain and manage the commissioned, purchased and
portable art collection on public display throughout King County

* Qutreach and engagement for artists, related to projects and
programming, with County partners

* Lead and support projects through a racial equity lens

* Consider arange of project possibilities
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4CULTURE PUBLIC ART PROCESS

PHASE 1: PLANNING

Public Art 4Culture works closely with the partnering county department or
division to scope an approach for public art related to a new capital project or
bond-funded initiative.

Present budget, the scope of work, panelist roster and selection process to
the 4Culture Public Art Advisory Committee (PAAC) for approval.

PHASE 2: ARTIST SELECTION

ACulture will facilitate the selection of artist(s) for the project.

PHASE 3: DESIGN
Once artist(s) have been selected, 4Culture will shepherd the public art
project through design.
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4CULTURE PUBLIC ART PROCESS

PHASE 4: IMPLEMENTATION
After PAAC and partner approval, 4Culture will usher the public art project

through implementation.

PHASE 5: STEWARDSHIP
For artwork accessioned into the King County Public Art Collection,
ACulture will oversee the ongoing maintenance and care of the artwork.
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PUBLIC ART PROJECT EXAMPLES



“Many spaces would open to outdoor plaza, allowing for indoor/outdoor
events”

“Welcome Skyway youth”
“Intergenerational gathering spaces”
“Vibrant and welcoming interior spaces”

“Favor more dynamic looks over boring white spaces”



APPLIED ART

!
Sophia Dawson. In His Presence, 2019. Acrylic on parachute cloth. Judge Patricia H. Clark Children and Family =
Justice Center, Seattle, WA. King County Public Art Collection, Photo: joefreemanjunior.com CULTURE



APPLIED ART

Tommy Segundo and Toka Valu. Return on Investments, 2024. Powder coated aluminum. King County International Airport,

Seattle, WA. King County Public Art Collection. Photo: joefreemanjunior.com
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FUNCTIONAL ART
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WINDOW TREATMENT
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Lora Zosia Moon. 2018. University of British Columbia, Canada. Photo: Corim De Guzman; University of British -
Columbia Bookstore. Photo: McFarlane Biggar Architects + Designers Inc. [PNG CULTURE



COMMUNITY ART ENGAGEMENT
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wild clay works Vaughn Bell. Atmospheric River Garden, Aboveright ce

/a
2024. Plants, earthwork, and stoneware ceramics. 21 Acres, W« /il [ ~ounty Public Laura C. Wright. waterplant,

Art Collection. Photo: Timothy Aguero Photography Photo: Timothy ero Photog
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PUBLIC ART 4CULTURE

Selina Hunstiger

Public Art Project Manager
Selina.Hunstiger@4Culture.org
206.263.2518

www.4Culture.org
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Next steps

* Parks anticipates closing on Skyway Park Bowl site in May
* Community engagement, including focus group meetings,
in the summer

* Meeting on July 16th at 3 p.m.
" Discuss updated site concepts
" Design and art integration
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