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Building Community Capacity

Supporting Community Voices

Youth Strategy

“I help 
out with the cooking for 

the workshops and events and now 
wearing gloves and making sure knives and 

spoons are clean and not contaminated or else 
people will get sick. This is our work to educate 

people when cooking salmon, so we have to 
follow the guidelines.”

- CHA member

7 Recipes
in Khmer

9 Recipes
in Vietnamese

12 Recipes
in Spanish

Teams added 3 new recipes totaling 20 
unique recipes.

20 Recipes
in English

 48 Recipes Total

“Like I feel 
that I have been uplifted and 

empowered to talk to other organizations 
about this work, and I want the next generation to 

feel empowered and have the voice to make decisions, 
and I would like to see that our work is being recog-

nized for the generations to come.”

- Core member

In total there were 9 youth trained. Shown 
below are the youth with their trophies at 
the fishing competition.

Scan the QR code to see all the recipes!

“Although it 
is far, I feel safer eating 

the clam here (alternative fishing 
site) than in the city with a lot of people 

and contamination.”  

- Fishing club participant  

Hours spent engaging with agency decision makers: 707

Emma, Edwin. Kevin, Jadien.

CSC hosted by VN Team.

Fishing competition at Lake Meridian.

Kim Lai at Luther Burbank Park.



Raising Community Awareness

2024 Partners

PROGRAM CONTACTS
EPA Region 10  
Piper Peterson
(206) 553-4951
peterson.piper@epa.gov  

Public Health-Seattle & King County
Khanh Ho
(206) 263-0906
Khho@kingcounty.gov

Ruben Chi Bertoni
(253) 261-4618
Rbertoni@kingcounty.gov

www.kingcounty.gov/duwamish-fishing

Outreach tabling with all teams at Spokane St. Bridge.

Outreach Numbers 1350 
Receives 

local catch

730
Moms & 

Caregivers

“It’s 
correct that we need to 

do more outreach because there’s more 
community members coming in. Especially in 

South Park. We’d stepped out from there to focus south 
because ppl had ben pushed out further south. So coming 

back into South Park and seeing that we thought we’d 
hit everyone, but it was clear we need to do more 

outreach in South Park.” 

- CHA member

Khmer Team outreach.

Khmer Team conducting Moms & Caregivers Workshop 1001
Fishers

4,320
hours spent on outreach 

and planning.

625
activities conducted (In-

cludes one-on-one, small 
group, tabling events, etc).

“It’s 
correct that we need to 

do more outreach because there’s more 
community members coming in. Especially in 

South Park. We’d stepped out from there to focus south 
because people had been pushed out further south. So 

coming back into South Park and seeing that we thought 
we’d hit everyone, but it was clear we need to do more 

outreach in South Park.”

- CHA member

From demographic information collected 
at outreach events, CHA engaged...


