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Background on Process

 Survey of Community-Based Organizations

 Convenience Survey - Parents/Caregivers of youth 11-17 years old

 375 participants

 39 King County Zip codes



Segmented by Tolerance Level



Methodology



Purpose

 Assess beliefs, knowledge, and perception of risk

 Discover what information caregivers want

 Determine media utility, usage, and credibility

 Test messages

 Inform messaging work moving forward



Parent/Caregiver Use

 Parent/caregiver respondent use – nearly 60% past use 

 High tolerance parents/caregivers – higher use rates 

 Low tolerance parents – 90% no longer use or used a few times in 

past



Perceptions – Prevalence of Use

 2/3 parents/caregivers perceive widespread or very widespread use

 50% young parents/caregivers perceive youth marijuana use is “very 

widespread”

 60% perceive youth marijuana use has increased significantly (last 5 

years)



Perception – Community Health 

Impact

Q: Does youth marijuana use affect the health of your community/neighborhood? 



Perception – Use & Age



Perception – “Knowledgeable”



Normative Beliefs on Youth Risk

*Negative impact on driving skills was the only consistent and normative belief 

across all groups.



Where do you get information?

***Most credible sources of information (Healthcare organizations and providers, local 

schools, teachers, counselors, and other parents in “my” community) 



Advertising Recall – Past Month

Q: Thinking about the past month, have you seen any ads (on billboards, magazine, websites) that 

include the following information?



What information do you want to 

see more of?



Perception – Uncertain 

Parental/Caregiver Impact

 80% believed in having open dialogue with their children about risks 

of youth marijuana use

 Uncertain they could influence their children’s choices/decisions



Perception –

Advertisement/Message Evaluation

www.starttalkingnow.org

http://www.starttalkingnow.org/


Perception – Ad Impact by 

Segment



Media Platforms –

Parents/Caregivers

 TV and Social Media – most prominent 

 77% consume Facebook daily – most utilized 



How might we apply this 

information?

 Providing support to youth, caregivers, and families

 Communicating from a place of neutrality vs. opposition

 How does this information inform your work locally?

 If you are trying to address student academic challenges with a 

caregiver, what might your approach look like? Consider where 

they caregiver falls on the “tolerance scale:” high, medium, or low 

tolerance toward youth marijuana use.



Next steps for King County YMPEP

 Ensure digital media reach

 Continued message investment to counter environment of pro-

marijuana advertising

 Promote messaging that works across segments

 Close information gaps

 Ensure inclusion of ethnic media buys

 Deliver messages through most trusted sources – develop 

relationships with healthcare, schools, and other parents



Thank you – Questions?


